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concepts

BABY LAND ROVER TO BOW AT DETROIT AUTO SHOW
Ford Motor Co.’s Land Rover unit will take the wraps off a “cross-coupe” concept next
month at the North American International Auto Show in Detroit. Dubbed the LRX, the
three-door concept is smaller and lighter than the LR2. It’s the first major project to come
to fruition since Gerry McGovern was promoted to design director at Land Rover 15

months ago. 
In addition to its petite size, the LRX is characterized by its

use of environmentally friendly technologies, some of which
Land Rover hasn’t detailed yet. The powertrain, for example, is
expected to be a hybrid system. Here’s what has been revealed:
The concept will feature full-time four-wheel drive, hill descent
control and a special version of Land Rover's Terrain Response
system, which adjusts how the engine and transmission respond
to throttle power depending on driving conditions. The Terrain
Response system also has an "Eco" mode that generates lower
emissions in city driving, according to Land Rover.

Among the “green” features are a polycarbonate clear roof
and side windows that are 40% lighter than traditional glass, vegetable-tanned chromium-
free leather and some interior materials made from recycled plastic bottles. Interior trim,
carpeting, headliner and door inserts also are made of environmentally friendly materials. 

The electronic display uses “floating” LCD graphics to create a three-dimensional
look that can be personalized for different drivers. There also is a touch screen display
that displays graphics in layers depending on their importance. 

production

MEXICO TO BEGIN SELLING CHINESE CARS NEXT MONTH 
Cars built by China's First Auto Works Group (FAW) will go on sale in Mexico beginning in
January, marking the first time Chinese vehicles have been sold in North America. 

FAW signed a contract with Mexico’s Grupo Salinas late last month. Under the plan,
Grupo Salinas will import the Chinese vehicles for two years and begin making them
locally in 2010 at a new plant being constructed in Zinapecuaro.

Earlier this week, the partners unveiled their initial three-car lineup. The cars are
derived from subcompacts on sale in China under the Vita name, produced by FAW's
Xiali division. In Mexico they will be marketed as the FAW F1, F4 and F5 models and
offered in sedan and hatchback versions. 

The entry-level F1, which will be powered by a 1.0-liter three-cylinder engine, is
expected to be base-priced at about $6,400. An innovative five-year financing plan will

Land Rover LRX concept
includes several “green”
features.
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offer weekly payments as low as $30, through Banco Azteca, a division of Grupo Salinas.
The payment includes insurance and full maintenance. 

The cars will be marketed by the newly created Grupo Salinas Motors. A variety of
other Grupo Salinas businesses will provide showroom space, including appliance stores
owned by Mexico's Grupo Elektra S.A. Some 20 stand-alone showrooms and service cen-

ters are due by first quarter 2008. Grupo Salinas, founded and controlled by billion-
aire Ricardo Salinas Pliego, is a conglomerate of banking, retailing and

communications businesses that cater to Mexico’s lower class. 
FAW has an option to buy up to 50% of Grupo Salinas
Motors. A separate distribution company, Grupo Salinas
Distribution, is locally held. 

The partners expect to import about 20,000 cars annu-
ally until the plant is up and running. Under Mexican law, the
vehicles can now be

sold without incur-
ring typical hefty

import duties because
ground has been broken on
the new plant. Located
between Guadalajara and
Mexico City, the new facil-
i ty wil l  have an annual
capacity of 100,000 units.
Vehicles also wil l  be
exported to Central America.

The partners are investing $150 mil-
lion in the new plant. FAW, China's top domestic automaker, also has home market partner-
ships with Volkswagen/Audi, Toyota and Mazda.

recalls

HONDA RECALLS TOP-END ACURA RL
Honda Motor Co. is recalling 43,200 Acura RL sedans in the U.S. to replace a faulty
power steering hose that may crack under prolonged exposure to extreme heat, caus-
ing fluid to leak onto a hot catalytic converter and cause a fire. 

Dealers will install a new heat-resistant hose to alleviate the problem. The cam-
paign affects vehicles built in the past four years.
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Chinese FAW F5 (above)
and F1 (right) models will
go on sale in Mexico next
month.

http://www.ugs.com/synergy
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awards

TUNDRA NABS TOP TRUCK HONOR
Motor Trend has selected the Toyota Tundra full-size pickup as its Truck of the Year.
Other contenders included the Chevrolet Silverado HD, GMC Sierra HD and the Ford F-
Series Super Duty trucks.

The magazine hails the all-new Tundra as one of the biggest and most capable vehi-
cles in its segment, declaring that it can compete with any American-made pickup truck
on any level. The editors also praise the Tundra’s versatility, noting that 44 versions are
available in a variety of bed sizes,
wheelbases, cab configura-
tions, powertrains and
trim packages. 

The award was
eligible only to totally
new or redesigned
trucks introduced
this calendar year.
Two versions of each
vehicle were road tested
and evaluated on performance, design, safety, class-leader-
ship and value. Motor Trend will detail the results in its next issue, which hits newsstands
January 1. 

product planning

VOLVO’S PLANS FOR NEXT XC90 IN FLUX
Media reports say Volvo was forced by parent Ford Motor Co. to drop plans for a second-
generation XC90 SUV because it would cost too much to develop hybrid and other envi-
ronmentally friendly powertrain options for the vehicle.

But Volvo insists the new XC90 is still a go—and stresses that it makes future prod-
uct plans autonomously from Ford. But the company concedes that the program may
be delayed a few years. Instead of launching an all-new model in 2009, Volvo now
plans to freshen the current XC90 at that time and introduce the next-generation SUV
in the 2011-2012 timeframe. 

To cut costs, that vehicle is expected share a platform with other Ford vehicles. Plans
for several smaller Volvo SUVs remain on track. This includes XC60 and XC50 models
and possibly an XC30 derivative. 

WEDNESDAY
DECEMBER 19, 2007

PAGE 3 OF 3

AUTOTECH DAILY
is a publication of

Hampton AutoBeat LLC
Box 33068

Bloomfield Hills, MI
48303-3068

Bill Hampton, Publisher
(248) 540-2530

bill@autotechdaily.com

SUBSCRIPTIONS:
Paula Doan

(888) 771-6430
paula@autotechdaily.com

ADVERTISING:
Dan Keelan

(248) 455-7252
DKeelan@cbs.com

NEWS:
Steve Plumb

(610) 917-2276
steve@autotechdaily.com

2008 Toyota Tundra

http://www.wwj.com
mailto:steve@autotechdaily.com
mailto:DKeelan@cbs.com
mailto:paula@autotechdaily.com
mailto:bill@autotechdaily.com

